
 

 

THE ENEL GROUP, SPONSOR OF THE 100TH 

GIRO D’ITALIA  

Bogotá, May 5, 2017.  The Enel Group, which is located in Colombia through 
CODENSA and EMGESA, will be a sponsor for the second consecutive year of 
the Giro d'Italia on its 100th anniversary. 
 
The Enel Group joins this great event in order to contribute to the development 
and promotion of sports, as a way to grow and improve the quality of life of 
communities and to support one of the greatest international symbols of Italy. 
 
The pink jersey, which will exhibit the Company’s brand throughout the 21 stages 

of the route, represents some of the values that the Enel Group identifies with: 
innovation, care and protection for the environment and promotion of sustainable 
mobility in order to achieve a better world.  
 
The Enel Group and Giro d’Italia represent the Italian history of sports and energy. 
Bicycling represents Colombia and its values, and this year they will be in pink 
again. 
 
 

 

CODENSA and EMGESA are subsidiaries of the Italian Enel Group, one of the top companies in the world that generates, 
distributes and sells sustainable energy, with respect for people and the environment. Enel serves more than 60 million 
residential and commercial clients in 40 countries and creates value for 1.3 million investors. 
 
 
Codensa S.A. ESP is a company dedicated to distributing and selling electric energy, as well as a leader in the market, with 
more than two million clients in Bogotá, in 97 municipalities of Cundinamarca, 8 in Boyacá and 1 in Tolima. Founded in 1997, 
Codensa has an installed capacity of more than 8,303 MVA (megavolt amperes) along 43,754 kilometers of high, medium 
and low voltage networks. The company generates around 8,000 jobs both directly and indirectly in the country.  
 
Emgesa S.A. is a company in the business of generating and selling electricity in Colombia, with around 800 clients on the 
non-regulated market and a total installed generation capacity of 3,058.8 MW, which is equivalent to satisfying the national 
demand for more than three years uninterrupted. Since 2013, it has played an active role as a natural gas vendor in 
negotiation processes with producers, resellers and clients from the non-regulated market. 

 
 


